
Ms. Lonis has overseen SNO's entire creative team, 
collaborating closely with Creative Director Shepard 
Fairey,  her role ensures top-tier design solutions by 
engaging with both management and clients.  Her 
guidance consistently leads to globally acclaimed 
project outcomes. From large scale murals,  to 
eye-catching marketing campaigns with motion 
graphics.  

• Leading the creative team at Studio Number One
under the creative direction of Shepard Fairey.

• Art Directing projects,  pitching, and presenting to
clients.

• Performing branding strategy both internally and for
clients to increase revenue.

• Design Management,  restructuring the design
database, and ensuring a streamlined workflow among
designers and collaborating departments.

• Event production involving art promotion, gueril la
marketing, and interaction design.

• Design and maintenance of al l  Obey Clothing, Obey
Giant affiliated websites,  Subliminal Gallery,  and
Studio Number One website.

S t u d i o  N u m b e r  O n e
O c t  2 0 1 8  P r e s e n t  ( 5  y r s )

D E S I G N  D I R E C T O R

C A R E E R  S H O R T L I S T

Ms. Lonis has cultivated diverse creative brand identities 
spanning business,  B2B, B2C, social ,  and cultural realms. She 
has worked with notable cl ients and agencies including HER 
social  app, Helios Interactive,  Midnight Oil ,  Visa,  and the 
United Nations.

• Branding
Crafting identities with Strategy •  Copywriting •  Design

• Multimedia Design
From sketch to final visuals,  creating websites and campaigns

• Campaigns
Deploying creative marketing strategies for enhanced reach
and revenue optimization.

S T U D I O  L O N I S
M a y  2 0 0 9  -  O c t  2 0 1 8  ( 9  y r s )

I N D E P E N D E N T  D E S I G N  D I R E C T O R

D e s i g n  D i r e c t o r  |  S t u d i o  N u m b e r  O n e
October 2018 - Present

I n d e p e n d e n t  A r t  D i r e c t o r  |  S t u d i o  L o n i s
May 2009 – October 2018

S e n i o r  A r t  D i r e c t o r  |  H L O
May 2017 – April  2018

S e n i o r  A r t  D i r e c t o r  |  F u n k - e
February 2016 – May 2017

A r t  D i r e c t o r  |  T h i n g k s
March 2014 – February 2016

S e n i o r  G r a p h i c  D e s i g n e r  |  P A C T
October 2009 – September 2014

G r a p h i c  D e s i g n e r  |  J a c k s o n  C h a n g
September 2011 – February 2012

J u n i o r  D e s i g n e r  |  M o u n t a i n  D e s i g n
May 2010 – September 2010

E X P E R I E N C E

S K I L L S E T

/in/camillalonis/

hello@camillalonis.com

/camilla. lonis

Ms. Lonis,  as the Design Director at Studio Number One under Shepard Fairey's 
leadership,  excels in shaping bold and groundbreaking brand narratives across 
diverse media landscapes.  Her expertise centers on crafting captivating visual 
experiences and authentic narratives that resonate with eminent brands 
such as Obey Clothing, Warner Bros. ,  and Netflix.

Ms. Lonis'  professional journey has been significantly shaped by her role as 
an accomplished art director across multiple agencies.  She notably catered 
to prestigious cl ients such as NASA Future Engineers,  Visa,  and the United 
Nations,  accumulating a decade of invaluable experience in the dynamic 
creative industry.  Throughout her career,  she artfully combined creativity 
and technology to navigate complex challenges.

Her strengths extend to proficient team management and the provision 
of design leadership across a spectrum of industries including apparel ,  
sustainabil ity,  art ,  music,  technology, and cyber security.  Supported by a BA 
from Willem de Kooning Academy in The Netherlands,  she further cultivated 
her skil ls through continuous professional growth. 

Actively participating in targeted corporate training, courses,  and certifications,  
Ms. Lonis honed her expertise within the creative realm. Notably,  she completed 
a Creative Leadership program through the BNO association of Dutch 
Designers,  unequivocally demonstrating her unwavering commitment 
to innovation and personal advancement.

Brand Strategy
Brand Management
Pitch Strategy
Copywriting
Gueril la Marketing
Large Scale Mural Design
UI/UX Best Practices/ Design
Web Design Principles
(Responsive) Typography
User-Centered Design
Interaction Design
Visual/  Graphic Design
Il lustration
Wireframing
Prototyping
User Research
Information Architecture
User Flows

Mobile Design
Front-End Design
User Interface Design
Responsive Web Design
Saas 
Adobe Creative Suite
Sketch
Figma
Keynote/ PTT
SaaS Products
Basic HTML/CSS
Basic Motion Graphics
Color Theory
Storyboarding
Cross-Platform Design
Creative Problem Solving
Customer Engagement
CRM

portfolio.camillalonis.com

Kleine Veenkade 6
2518 PH, Den Haag
The Netherlands
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D E S I G N  D I R E C T O R
I n n o v a t i v e  B r a n d  D e s i g n e r  a n d  C r e a t i v e  L e a d e r  
D r i v i n g  I m p a c t f u l  V i s u a l  S o l u t i o n s
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Attended the prestigious Willem de Kooning Academy, 
renowned for its exceptional design education and 
fostering a dynamic creative environment.  Ms. Lonis 
graduated from Willem De Kooning Academy in 2011 .

W i l l e m  d e  K o o n i n g  A c a d e m y  R o t t e r d a m
B a c h e l o r  o f  A r t s  ( B . A . )

E D U C A T I O N

Ms. Lonis led the team, working for Driscoll ’s ,  T-Mobile,  and 
The Fruit Farm Group. She enhanced internal strategies 
through training, crafting designs that fused copywriting 
and storytell ing for impactful advertising.

•  Art direction
Through strategy, concept,  and design, combining
copywriting and creative storytell ing for strong concepts 
in advertising.

•  Teamlead
By training and monthly progress meetings,  focussing 
on a better workflow and improved speed.

H L O  B r a n d i n g  A g e n c y
M a y  2 0 1 7  -  A p r  2 0 1 8  ( 1  y r )

S E N I O R  A R T  D I R E C T O R

Ms. Lonis expertly designed dynamic animations,  impactful 
infographics,  and compell ing ad-campaigns.  She excelled in 
simplifying complex strategies through clear communication.

•  Creative Management
She led four creative teams, consistently delivering 
high-quality work and driving production efficiency.

•  New Business Development
Ms. Lonis devised design and sales strategies,  organized 
training, including the "How to Infographic" in corporate 
settings.  Including l ive sessions with cl ients,  ensuring quality 
from inception to completion.

F u n k - e
F e b  2 0 1 6  -  M a y  2 0 1 7  ( 1  y r ,  4  m t h s )

S E N I O R  A R T  D I R E C T O R

At Jackson Chang, Ms. Lonis emphasized innovation and 
progressiveness.  The agency produced highly regarded 
designs for both national and international brands, 
catering to a broad spectrum of corporate sectors.

J a c k s o n  C h a n g  G r a p h i c  /  I n t e r a c t i v e  D e s i g n
S e p t  2 0 1 1  -  F e b  2 0 1 2  ( 6  m t h s )

G R A P H I C  D E S I G N E R

Ms. Lonis adeptly facil itated connections among diverse 
international artists,  fostering collaborations that resulted 
in a multitude of t-shirt design collections.  Her 
involvement extended to crafting promotional materials,  
web design, and branding initiatives.

L i m i t e d  T - s h i r t s
S e p t  2 0 1 1  -  F e b  2 0 1 2  ( 6  m t h s )

G R A P H I C  D E S I G N E R

Connecting various international artists who collaborated 
on numerous collections of t-shirt designs.  Work included 
promotional materials,  webdesign and branding.

M o u n t a i n  D e s i g n
M a y  2 0 1 0  -  S e p  2 0 1 0  ( 5  m t h s )

J U N I O R  D E S I G N E R

L y n d a . c o m ,  i s s u e d  J u l y  2 0 1 6

E x e c u t i v e  D e c i s i o n  M a k i n g

L I C E N S E S  &  C E R T I F I C A T I O N S

B N O  B e r o e p s o r g a n i s a t i e  N e d e r l a n d s e  
O n t w e r p e r s ,  i s s u e d  J u n e  2 0 1 6

C r e a t i v e  L e a d e r s h i p

C o d e  A c a d e m y ,  i s s u e d  A p r i l  2 0 1 7

H T M L  &  C S S  B a s i c s

P l u r a l s i g h t ,  i s s u e d  J u n e  2 0 1 6

R e s p o n s i v e  T y p o g r a p h y

During a 48-hour 'hackathon' ,  Ms.  Lonis played a 
pivotal role within a team tasked with uti l izing API's 
and datasets to create a prototype application design 
for the Ministry of Foreign Affairs.  Her leadership 
within the team garnered her honorable mentions 
from the committee.

J u l y  2 0 1 3
H a c k a t h o n  M i n i s t r y  o f  F o r e i g n  A f f a i r s

A W A R D S

Since 1981 an annual design competition at North 
Sea Jazz has taken place. Out of roughly 300 
submissions,  3 designs are awarded and displayed in 
the art gallery.  Camilla was awarded and exhibited 
with two fellow finalists.

J u n e  2 0 1 1
N o r t h  S e a  J a z z

W i l l e m  d e  K o o n i n g  A c a d e m y  R o t t e r d a m
Graduated in Responsive Typography.

T y p o g r a p h y  ( M i n o r )

A P P L E  +   

A N G E L  C I T Y  B R E W E R Y  

C O C A - C O L A  

D A N O N E  

D E  R U Y T E R  

D E L O I T T E  

D E L T A  L L O Y D  

D E S E R T  D A Z E  

D I S N E Y  +  

D R I S C O L L S  

F E T Z E R  

G R E E N P E A C E  

J U P I L E R  

K A R V A N  C E V I T A N  

K L M

L A  M A Y O R S  O F F I C E  

Ms. Lonis led the creative team, directing art direction 
encompassing visual communication, strategy, and 
concept design, spanning domains l ike graphic design, 
animation, brand imaging, web/app design, interactive 
elements,  and game design.

•  Management
She adeptly oversaw juniors,  animators,  and UX designers,  
excell ing in deadline-driven problem-solving.

•  Art Direction
Her expertise extended to art direction for notable cl ients 
l ike Bp, Kpn, and Hogeschool Rotterdam.

• Presentations and Pitches
She actively secured projects,  fashioned proposals,  and 
tailored presentations for cl ients,  boards of directors,  and 
teams.

T h i n g k s
M a r c h  2 0 1 4  -  F e b  2 0 1 6  ( 2  y r )

A R T  D I R E C T O R

Engaging in roles encompassing art direction, public 
relations,  graphic design, analysis,  and strategy, Ms. Lonis 
worked on diverse cl ientele such as Greenpeace, NVM, 
Eneco, Energiepodium, and Gasterra.  

P a c t  P u b l i c  A f f a i r s
O c t  2 0 0 9  -  S e p t  2 0 1 6  ( 2  y r )

S E N I O R  G R A P H I C  D E S I G N E R

 

C L I E N T S

 O F F  L I M I T S  

L A  P H I L H A R M O N I C

L A  T O U R I S M  B O A R D  

M I D N I G H T  O I L

M O N K E Y  S H O U L D E R  

N A S A  

N E T F L I X  

O B E Y  C L O T H I N G

R A B O B A N K

R A N D S T A D

T - M O B I L E  

T O Y O T A  

U N I T E D  N A T I O N S

V I S A  

W A R N E R  B R O S .  

A N D  M A N Y  M O R E .




